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DISTRIBUTION OF 4% LODGING FACILITY USE TAX*

MT Heritage Preservation

Who we are comiion ) s

Aquatic Invasive DOR Tax Admin + State
Species (AIS) (1.4%) Employee Reimbursement

* ITRR was established in 1987 to conduct objective University
research in tourism and recreation. ITRR is housed in Sysem (TFR {m' / /
the W.A. Franke College of Forestry and Conservation J.'!:fé’:i:.'é“.fé"&?‘;f'é’l; -
at The University of Montana-Missoula. FWP Parks) 6.5%)

* ITRR receives 2.5% of the 4% of Lodging Facility Use
Tax. Research needs are solicited annually from tourism
businesses, government agencies, non-profits, and
other interested parties, then prioritized and approved Reglons/CVEe (22.5%)
by the Tourism Advisory Council. The Dean of the W.A.
Franke College of Forestry and Conservation has final
approval of selected projects.

* Additional grants and contracts are obtained through
written proposals to public and nonprofit agencies
involved in tourism and recreation. In 2020, ITRR was
awarded a $40 million 5- yr. contract with two other

research firms.

Tribal Tourism (0.5%)

Brand MT (60.3%)
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ITRR Research Priorities and Cycle

BEGIN
« Quarterly Nonresident Travel & Recreation Analysis Call for

i Project
* Quarterly Resident Survey Analyze r;’J‘;lc >
a

. i Dat ITRR

Economic Impacts and Future Outlooks . a at e

- . . . epor P o t

 Tourism and Recreation Monitoring Findings rojects
« Emerging Issues
« Survey Kits

ITRR
- Data Visualization Conducts

i ) Research
* Public Repository of Research B R ecearch

Listening
Sessions

37 Years of Providing Travel, Tourism, and Recreation Research
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Tourism Advisory Council (TAC)

« The Governor-appointed Tourism Advisory Council (TAC) oversees the
distribution of the Lodging Facility Use Tax ("bed tax") to Montana's
tourism regions and convention and visitor bureaus, advises the
Department of Commerce relative to tourism promotion, and fulfills other
functions as defined by MCA 2-15-1816.

- Each year, ITRR proposes a research agenda, including project
proposals and a budget outline, to the TAC Research Committee.

* Projects are discussed based on how beneficial they will be to the
tourism and recreation industry statewide. More niche, or local projects,
may be approved if the findings would be beneficial or applicable to
others.

« TAC votes on bed tax-funded projects annually
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Institute for Tourism & Recreation Research (ITRR):
Collect, analyze, and interpret tourism and
recreation data for planning and decision-making

/ g \

Management

' | }

MT Tourism Office Federal Land
Travel Regions State managers
CcvB County Tourism
Chambers City businesses
Tourism businesses
Non-profits
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Quarterly Nonresident Research

* On-going since July 2009
« Each Intercept:

— Up-front survey on iPad
— Mailback survey

Canadian
Border

DOT
« Understanding the Total Counts
- i (MT, 1D,
Population of Visitors to Montana ND, WY)

— 11 Surveyors covering 9 Territories
— Over 65 Communities Represented .. ..
— Each working 29 hours per week*
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Data Collection Territories
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ITRR Data Dashboards (publicly Available)

Nonresident Survey Nonresident Survey Visitor Trends Resident Survey

Full Data Summary Mailback Crosstabs Nonresident National Park

Dive in to complete Examine how trip Visitation Visitation Q1, 2023

customizable access to characteristics like Activities

summary percentages from or Sites Visited on trip vary Learn how many Our most recent resident

our complete nonresident across cross-sections of nonresidents visit Montana report from Q1, 2023

survey. nonresident visitors. by examining visitation highlights Montana residents'
trends. visitation to Yellowstone and

Glacier National Parks.

https://www.umt.edu/tourism-recreation-research/
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Montana Travel Industry 2022 Estimates

Year

2023

2022

2021

2020

2019

2018

"M% 2%

UNIVERSITY OF

MONTANA

Nonresident Visitors ) 'ﬁ"ﬁ“ﬁ‘ ﬁ"ﬁ"ﬁﬁ"ﬁ"ﬁ‘ﬁ“j

12.5 million travelers

~12,643,000
Nonresident travel spending in Montana -
12,409,000 $5.82 billion
. Made in MT
1 2’840,000 Llcenr;i:, Fees 2% Misc. 3%
Auto Rental Fuel
4% 28%
1 ’202’000 Rental Cabin 5%
12,585,000 Py
Groceries,
1 2 ’343 ,000 Snga';;ks Restat;;z:t, Bar

Outfitter,
Guide Hotel, Motel
10% 12%

15%
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2022 Montana Travel Industry

GMCI;?G(igSNIRY CENTRAL MONTANA MISSOURI RIVER COUNTRY
REGION REGION

13% of 'state 7

YELLOWSTONE COUNTRY SOUTHEAST MONTANA
SOUTHWEST MONTANA " i ey

REGION

IRLEON *2021/2022 averaged estimate
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Montana Visitation (1991-2023)
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Airport Deboardings — 2018-2023

1,200,000
Bozeman
1,000,000
800,000
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Qutdoor Recreation Economy

2022 economic impact of outdoor recreation nationwide is
$1.1 trillion, with employment for 5 million jobs

Montana’s outdoor recreation economy grew nearly 14% from
2021-22 (Bureau of Economic Analysis 2023)

Montana had the third-highest state level value added, behind
Hawaii & Vermont

4.3% of State GDP

Montana is ranked 10th in the nation in federal land
ownership, with about 30% or 27 million acres, followed by
state agencies that manage a little over 5 million acres
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Vacationers Come to Montana for the Great Qutdoors

Natural resources are the top eight out of nine reasons
vacationers visit Montana.
70%

60%

5% Top vacationer activities in Montana:
= 45% go on day hikes

0% * 40% watch wildlife

- = 37% engage in nature photography

20%
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National Park Visits 1990-2023

Annual Nonresident Visits to MT National Parks: 1990-2023
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Montana State Parks

55 state parks Year

332 Fishing Access Sites (FASS) 2022

Statewide Comprehensive 2021

Outdoor Recreation Plan

(SCORP) 2020
2019
2018
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MONTANA

Park Visitation
3,036,121
3,381,507
3,427,555
2,646,886
2,572,890
2,544,138
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Montana Tourism Business Survey Results

« 2023 Business Report « Opportunities
— 42% increased visitor volume — Modify/Diversify Offerings
— 27% remained the same — Target Local Markets
« 2024 Business Outlook — Niche Business Initiatives
— 87% expect customer volume ° Challenges
to increase/stay the same — Economic Downturn

— Political Instability

— Natural Disasters (fire, flood,
drought)

a R INSTITUTE FOR
UUUUUUUUU "m TOURISM & RECREATION
g RESEARCH



Tourism Business Owners
2023 Volume Increase; Expected in 2024

Central & Missouri River regions
—== 370 increased in 2023
42% expect an increase in 2024

Pe——
Glacier Country rJ

30% increased in 2023 South ¢ Mont
. 1
33% expect an increase * Ou. €as 9” ana
48% increased in 2023

in 2024 _ _
60% expect an increase in 2024
Yellowstone Country
Southwest Montana 54% increased in 2023
44% increased in 2023 41% expect an increase in 2024

50% expect an increase in 2024
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I ———————————————
Sustainability Practices of Montana Tourism Businesses

Energy Efficiency
(e.g., LED bulbs,
programmable thermostats,
or solar panels]

Water Conservation
(e.g., low flow faucets, water
efficient landscaping, collect

rainwater]

Waste Reduction
[e.g., recycling program,
reusable containers,/utensils,
reduce single use items]

Sustainability Practices

Sustainahle Procurement
(e.g., eco-friendly products,
recycled materials/packaging,
ethically sourced products]

Transportation
[e.g., telecommuting,
carpooling incentives,
bike racks, electric vehicle
charging stations] 25% 50% 75% 100%

W Frevious implemented (| Implemented this year I Plan to implement Nat planning to implement
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Destination Stewardship & Sustainability

Conservation and Preservation
Education and Awareness
Infrastructure Development
Community Involvement
Policy and Regulation
Monitoring and Adaptation

UNIVERSITY OF

PEOPLE
Social Variables dealing with
community, education, equity,
soclal resources, health, well-being
and quality of life

i |.| I
BEARABLE EQUITABLE

PLANET PROFIT
Erwironmental Economic
variables relating variables dealing
with the bottom

line and cash flow

to natural resources,
water and air quality,
energy conservation

and fand use
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Montana Changes over Time

New Residents
— Need for Infrastructure
— Competition for Outdoor Recreation Assets

* High Inflation (Gasoline/Air Travel/Food)
- Natural Disasters (Fire, Flood, Heat)

 Low Unemployment . — : ——
- National Park Crowding/Ticketing oo
- Planning for Amenity Towns (STR Regulations/Housing)
Global Competition
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2024 Tourism Trends & Outlook

~12 million visitors annually -
* Sustainable Visitor Numbers -

* 87% of Tourism Business B
Owners stated they anticipate
visitor/customer volume to B
Increase or stay the same -

 Glacier NP: Vehicle Reservation
System Modifications

*  Environmental & Economic
Concerns
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Steady Visitation for Past 5 Years * Trends

Authentic Travel Experiences
Cultural Exploration

Active Trips

Shoulder Season (long weekends)
TV/Social Media Influenced Travel
Music/Concert/Festival Tourism
Regional Tourism
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Questions?

Institute for Tourism & Recreation Research

itrr@umontana.edu
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